
SECTOR: FINANCIAL INCLUSIONBAOBAB
FINANCIAL SERVICES FOR THE MOBILE GENERATION

FOUNDED IN 2010

INVESTED IN 2015

In Sub-Saharan Africa, more than 65% of all households are unbanked, despite the 
growth in the number of banks, MFIs and other service providers providing access to 
financial services such as savings, payments, insurance and loans.

Goodwell aims to build inclusive financial systems, as a solid foundation for healthy 
and inclusive economic growth. Diverse channels are needed to get diverse and 
affordable financial services at the doorsteps of people across Africa who are currently 
excluded.

The investment in Baobab was made to further uMunthu’s objective of investing in 
companies that offer scalable and efficient services to the most underserved and 
under-banked regions in the country.

Baobab is a leading digital financial inclusion group focusing on serving individuals, 
micro and small businesses in Africa and China. Its mission is to unleash the potential 
of our clients by offering them simple and easy to use financial services. Baobab 
obtained a national licence and began expanding to Lagos. The microfinance bank now 
has 22 branches across Kaduna, Lagos, and Abuja states Nigeria.

Headquartered 
in Lagos, Nigeria

23,469

54%140,880

23
borrowers branches

depositors female depositors



SECTOR: AGRICULTURE

FOUNDED IN 2015

INVESTED IN 2020

CHICOA FISH FARM
REDEFINING THE AQUACULTURE INDUSTRY IN 

SOUTHERN AFRICA

Food security is one of the biggest challenges facing Africa and Mozambique is amongst 
the worst affected, with nearly 80% of the population unable to afford an adequate diet. 
In Southern Africa, regional aquaculture businesses currently satisfy just 6% of the total 
demand for fish.

Goodwell aims to invest in agricultural businesses that help to feed more people, reduce 
consumer prices, reduce greenhouse emissions, and create higher quality jobs locally. 
We invest in local processing capacity and value chains, and in solutions that reduce 
post-harvest crop losses - often 40-50%. The investment in Chicoa Fish Farm contributes 
to a stable market for affordable protein and improves outcomes for smallholder farmers 
and food vendors in Southern Africa.

Chicoa is a vertically-integrated aquaculture company that has secured a supply chain 
through primary production of tilapia, established a breeding program, and developed 
sales and distribution channels in Mozambique, Malawi, South Africa, and Zambia.
The company is the largest commercial provider of fish in Mozambique and works to 
increase yields to provide a sustainable protein source and facilitate import substitution, 
boosting the sector with an affordable, high-quality fish.

In the face of overfishing and climate change, aquaculture, in particular, provides a 
means of providing a stable fish supply without increasing the harvesting of wild fisheries 
beyond the maximum sustainable yields. Chicoa’s significant traction achieved to date 
coupled with our visit to the farm in Tete solidified our confidence in the company and 
its potential.

242

329,113 kg1,62

1,044,000
Smallholder 
farmers trained

Fry produced 
per quarter

Feed conversion 
ratio

Fish sold
Headquartered 
in Cahora Bassa, 
Mozambique



SECTOR: MOBILITY AND LOGISTICSCOPIA
EMPOWERING EVERYDAY AFRICANS THROUGH 

MOBILE COMMERCE

There are 750 million middle and low-income African consumers who spend over 
$680 billion per year. Formal retail and e-commerce cannot reach the vast majority of 
these consumers, leaving them largely underserved. Underserved consumers often get 
saddled with a 'poverty premium', paying more for lower quality basic goods than 
those with access to formal commerce. This fuels a vicious cycle of poverty, inequality, 
and exclusion.

Goodwell invests in companies that provide basic goods and services and income-
generating opportunities to underserved communities. 

The investment in Copia transforms middle to low-income Africans into empowered 
global consumers and helps to provide access to quality goods at low prices, to 
people, regardless of their income level, access to technology or location.

Copia is a consumer goods catalogue and delivery service for Base of the Pyramid 
consumers in the developing world. The company leverages mobile technologies and a 
network of agents serving as distribution points. Becoming a Copia agent provides a 
means for additional income while making a wide range of quality goods accessible to 
rural and peri-urban consumers despite poor road infrastructure and no addresses.
Copia’s current delivery region covers 22% of Kenya’s rural population with expansion 
happening all the time. Their Agents are business people operating small retail outlets, 
hair salons, tailors and kiosk stores in local communities. 

By reaching consumers in their communities, rural consumers save
time and extra money by not needing to travel to the nearest city 
to buy household goods or arrange delivery for larger purchases 
such as building supplies.

Headquartered 
in Nairobi, Kenya

FOUNDED IN 2010

INVESTED IN 2018

170,000
Clients €5,32

Average order 
value

24,852
Agents 

155
Drivers



SECTOR: AGRICULTURE

DISRUPTING THE AGRICULTURAL SUPPLY CHAIN IN TANZANIA

In Tanzania, roughly half of what farmers produce never reaches the market and this loss 
is spread out across the farm-to-market value chain due to poor transportation and storage 
that results in spoilage, and a lack of market training for smallholder farmers.

Goodwell aims to invest in agricultural businesses that help to feed more people, reduce 
consumer prices, reduce greenhouse emissions, and create higher quality jobs locally. We 
invest in local processing capacity and value chains, and in solutions that reduce post-
harvest crop losses - often 40-50%.

The investment in East Africa Fruits Co reduces food waste by removing layers of 
middlemen and delivering more control, transparency and efficiency to small-scale farmers 
and informal vendors. East Africa Fruits is working to formalise the farm-to-market value 
chain and bring greater efficiency to the agricultural value chain in Tanzania.

The company transforms local fruit and vegetable supply chains by building cold-chain 
infrastructure from rural farmers to urban vendors, guaranteeing markets and stable prices 
for farmers, and quality access to products for vendors. With more robust and technology-
driven infrastructure, East Africa Fruits brings greater efficiencies to the sector and 
increases productivity and living standards for local farmers and the vendors who rely on 
them.

The substantial impact on enhancing food security and empowering the farmers through 
market linkage, driven by outstanding, local entrepreneurs, makes East Africa Fruits a 
perfect match with our investment philosophy.

Headquartered 
in Dar es Salaam, 
Tanzania

EAST AFRICA FRUITS CO
FOUNDED IN 2013

INVESTED IN 2020
2,812

3,090151

589
Farmers Supermarkets 

served

HORECA served Vendors served

3
Collection 
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SECTOR: AGRICULTUREGOOD NATURE AGRO
IMPROVING SMALLHOLDER FARMER LIVELIHOODS FOUNDED IN 2014

INVESTED IN 2020Agriculture in Zambia and Southern Africa, much like the rest of the continent, has an 
enormous social and economic footprint. However, the region’s full agricultural 
potential remains largely untapped due to supply chain challenges and low processing 
capacity.

Goodwell aims to invest in agricultural businesses that help to feed more people, 
reduce consumer prices, reduce greenhouse emissions, and create higher quality jobs 
locally. We invest in local processing capacity and value chains, and in solutions that 
reduce post-harvest crop losses - often 40-50%.

The investment in Good Nature Agro addresses many of these issues by providing 
access to credit, inputs, critical technical services, and market linkages in a way that 
benefits smallholder farmers and promotes sector growth.

Good Nature Agro was founded with the goal to lift farmers out of poverty and into 
the middle class. The company is a for-profit social enterprise that believes in farmer-
centric impact. They work with Africa’s most rural small-scale farmers to supply the 
region with high-quality legume seed and commodities.

Good Nature Agro has proved that with training and holistic farm services, smallholder 
farmers can be seed multipliers and commodity growers, vastly improving farmer 
incomes.

Good Nature Agro's focus on legumes creates long-term positive change for Zambian 
soils, helping to reduce the effects of climate change. It also increases access to 
affordable, high-quality foods to underserved communities. This makes the company a 
good fit for uMunthu’s inclusive agribusiness strategy. 

Headquartered 
in Chipata, Zambia

11,354
Farmers

69%
Female farmers

6,980
Farmers with 
access to credit

8,780
Hectares 
cultivated



SECTOR: FINANCIAL INCLUSION

FOUNDED IN 2010

INVESTED IN 2019

INCLUSIVITY SOLUTIONS

INSURING THE UNDERINSURED

The vast majority of people in Africa are uninsured or underinsured. Underserved 
consumers often get saddled with a 'poverty premium', paying more for lower quality 
basic goods than those with access to formal commerce. This fuels a vicious cycle of 
poverty, inequality, and exclusion.

Goodwell invests in inclusive growth and companies that provide basic goods and 
services and income-generating opportunities to underserved communities. We believe 
that collaborative insurtech solutions like Inclusivity Solutions are best positioned to 
reach large numbers of underserved consumers.

The investment in Inclusivity Solutions helps provide access to financial services to 
people who are particularly vulnerable to risk and have limited resources to draw upon 
in times of need. 

The company provides complete solutions including strategy, product and process 
design, implementation support, and robust and agile technology platforms. Inclusivity 
Solutions and its partners work to deliver solutions to not only introduce and grow 
digital insurance but also to build sustainable inclusive insurance markets.

The company works with mobile operators, insurance companies and other distribution 
partners to deliver insurance solutions through digital channels, that meet the needs of 
emerging consumers and achieve long-term social and financial impact.
Their model bridges the insurance protection gap for underserved through products 
that are designed to be simple, affordable and accessible, even on the most basic 
mobile phone. It's a perfect fit with the mandate of our uMunthu fund.

240,394

ZAR 77

Active policies 
(Loyalty)

Average monthly 
premium

Headquartered 
in Cape Town, 
South Africa

3,161
Active policies 
(Upsell)

13 days
Average settlement 
time



SECTOR: FINANCIAL INCLUSIONINNOVATIVE 

MICROFINANCE

SUPPORTING WOMEN-OWNED MSMES IN GHANA

In Ghana, many of the poor have no formal access to the financial services that they 
need. This financial exclusion leads to the creation of a society where the poor lack 
opportunity; they pay a premium for products and services due to this.

Goodwell aims to build inclusive financial systems, as a solid foundation for healthy and 
inclusive economic growth. Diverse channels are needed to get diverse and affordable 
financial services to the doorsteps of people across Africa who are currently excluded. 
Stable and inclusive financial systems will provide better and more suitable services for 
more people at lower cost, thus increasing spendable income and quality of life.

The investment in Innovative Microfinance helps to provide financial services to 
underserved communities in Northern Ghana, the most underserved region in the 
country. Additionally, the company is a financial anchor for Micro Small and Medium 
Scale Enterprises (MSMEs) and focuses particularly on women-owned MSMEs, helping 
them to grow their businesses and increase their income. 

Innovative Microfinance has an inclusive, holistic view of financial inclusion, going 
beyond providing traditional products like savings and credit. It entails a value-added 
approach that improves the overall financial well-being of its clients and communities. 

Additionally, Innovative Microfinance provides financial advisory services and organizes 
training on financial literacy and business development techniques. This also promotes 
corporate social responsibility activities, like the Energy for Everyone programme (E4) 
that teaches environmental issues

FOUNDED IN 2009

INVESTED IN 2016
Headquartered 
in Accra, Ghana

6,283

11,352

4
borrowers branches

depositors

GHC 383,85
Average deposit 
value



SECTOR: FINANCIAL INCLUSION

ACCELERATING SME GROWTH IN AFRICA AND BEYOND

In Nigeria, there are currently over 9 million MSMEs, making up almost half of the 
country’s GDP. Their funding gap is $ 28bn (source: IFC Enterprise Finance Gap Database).

Small enterprises are a key engine of inclusion. They make a direct impact on local 
societies and a direct contribution to the development of decentralized economic eco-
systems, creating jobs. Despite the widely accepted importance of SMEs, too many find it 
hard to obtain growth funding. The investment in Lydia helps to grow so-called unbankable
SMEs.

Goodwell aims to build inclusive financial systems, as a solid foundation for healthy and 
inclusive economic growth. Diverse channels are needed to get diverse and affordable 
financial services to the doorsteps of people across Africa who are currently excluded. 
Stable and inclusive financial systems will provide better and more suitable services for 
more people at lower cost, thus increasing spendable income and quality of life.

Lidya is a financial services platform to improve access to credit and finance across fast-
growing economies. The company uses innovative mobile-first technology, fantastic 
customer experience and proprietary credit scoring algorithms to help small & medium 
businesses open an account online, manage funds, and access credit needed to grow their 
businesses and plan their futures.

Lidya’s digital platform analyzes more than 100 data points to build entrepreneurs a 
customized credit score and risk-adjusted pricing for loans ranging from $250 to $100,000, 
disbursing the capital in as little as 48 hours. Over the past six years, they’ve loaned over 
$750 million with a default rate of only 0.5%.
.

Headquartered 
in Lagos, Nigeria

LIDYA

FOUNDED IN 2016

INVESTED IN 2018€2,712,652
Loan portfolio 
value

172,731
Clients

3
countries



SECTOR: MOBILITY AND LOGISTICSMAX.NG
REDIFINING LAST-MILE TRANSPORT IN NIGERIA

FOUNDED IN 2015

INVESTED IN 2019Today, 1 person dies every 20 minutes from motorcycle accidents in Nigeria, 50% of 
households lack access to safe mobility and 70% of houses and streets do not 
conform to land use regulations, making navigation difficult or impossible for 4-
wheeled vehicles. 

Goodwell invests in inclusive growth and companies that provide basic goods and 
services and income-generating opportunities to underserved communities.
MAX is at the intersection of mobility and financial inclusion – two important priorities 
for the uMunthu Fund – and is on a mission to make moto-taxis safe, affordable and 
accessible across West-Africa.

The investment in MAX provides commuters access to safe and affordable on-demand 
motorcycle-transport. Further, on a larger scale, by using data and mobile technology 
MAX is working to formalize West Africa’s fragmented and highly inefficient informal 
motorcycle taxi industry.

MAX began as a delivery service in 2015 but has extended its product platform to 
include motorcycle taxi popularly known as Okada hailing. The company is focused on 
pioneering new commuting alternatives for drivers and passengers across Africa with 
an emphasis on speed, safety, and reliability.

MAX is solving a persistent problem in the Nigerian transportation system and Africa 
as a whole. The company provide job opportunities for youth in these countries.
Working with MAX Champions (drivers) and passengers across various communities, 
the company makes moto-taxis safe, affordable and accessible to 1 billion Africans, 
while providing income-generating opportunities to drivers across West Africa.

We are glad to be supporting the incredible team at MAX.ng and truly believe in their 
mission to address the mobility challenges in major cities across Africa.

Headquartered 
In Lagos, Nigeria

29,111
Clients

€ 1,19
Average cost 
per ride

2,211
Drivers

5
Cities 



MFS AFRICA

THE FOREMOST MOBILE MONEY CONNECTIVITY HUB 

IN AFRICA

International remittances into Africa amount to ± $52bln p.a., and the amount of transfers 
within Africa is ± $12bln p.a. 

Traditional money transfer channels such as banks or postal agencies are capital intensive 
and occur high operating costs, which translates into very high cost to end-users. Mobile 
money provides a much more cost-effective solution however still suffers from lacking 
interoperability across networks and borders. 

There is an absence of regional payment systems, inadequate banking relations and a 
fragmented money transfer industry. Within Africa the cost of remittances can be in excess 
of 20% in the case of bank-to-cash transfers. 

Goodwell aims to build inclusive financial systems, as a solid foundation for healthy and 
inclusive economic growth. Diverse channels are needed to get diverse and affordable 
financial services at the doorsteps of people across Africa who are currently excluded. The 
investment in MFS Africa provides accessible and affordable alternatives for 
remittance/money transfers, micro-lending, microinsurance, micro-savings, and payments.

MFS Africa develops and distributes tailored yet scalable mobile financial solutions to 
underserved markets across Africa. By opening up key financial services to unbanked and 
under-banked customers, it increases financial inclusion by providing accessible and 
affordable alternatives for remittance and money transfers, micro-lending, micro-
insurance, micro-savings and payments.

MFS Africa already connects over 200 million mobile wallet customers in 33 markets and 
over 100 partnerships with mobile network operators, mobile transfer operators, banks 
and corporate payments’ providers. The ambition is to further the popularity of mobile 
wallets as safe, convenient, compliant and cost-effective delivery channels for international 
remittances.

SECTOR: FINANCAIL INCLUSION

FOUNDED IN 2009

INVESTED IN 2017

Headquartered 
in Johannesburg,
South Africa

33
countries

8,046,499
Transactions 
per quarter

320,000,000
Mobile money wallets



SECTOR: FINANCIAL INCLUSIONMUSONI SYSTEMS
AWARD-WINNING BANKING SOFTWARE FOR 

MICROFINANCE ORGANISATIONS FOUNDED IN 2009

INVESTED IN 2016

Banks across the globe are not serving small clients because of the high distribution 
costs. Microfinance Institutions (MFIs), through non-traditional business models, are 
filling the gap. A solid core banking system is essential for MFI’s efficiency and cost 
structure.

However, traditional software providers are often far too expensive for most (smaller) 
MFIs and their service to small organisations are notoriously bad. Another high 
expense for MFIs relates to IT hardware, like air-conditioned server rooms.

Goodwell aims to give more people in Africa access to better quality and more 
affordable financial services. Building efficient and scalable MFIs with lower cost 
structures is part of that strategy. 

The investment in Musoni System means that MFIs can pass the lower cost structures 
on to their clients by means of lower interest rates or transaction fees. Clients will 
receive services at their doorstep, saving them time and money, including travel and
waiting times.

Musoni's is used by organisations all around the world and has been consistently 
proven to help financial organisations improve efficiency, reduce costs, and expand 
outreach into the rural areas where the majority of the unbanked live.

Headquartered 
in Nairobi, Kenya

1,351,225

€361

clients

Average loan 
value

11
countries

46
Organisations
served



SECTOR: FINANCIAL INCLUSION

FOUNDED IN 2010

INVESTED IN 2015

NOMANINI

DIGITISING THE INFORMAL TRADE IN AFRICA

The informal economy in Sub-Saharan Africa is big business: its average size is 41% of 
GDP and it provides 72% of employment.

At the same time, consumer spending is expected to reach $2.1 trillion by 2025. 
Despite the progress of mobile money, almost nine in ten consumer retail transactions 
are cash-based and happen through informal channels such as kiosks and open-air 
markets. 

Informal vendors have very limited access to formal and electronic payment channels 
and cash is a burden that increases the risk of theft or loss, and critically, doesn’t allow 
them to invest in products and services that will grow their business. 

Goodwell aims to build inclusive financial systems, as a solid foundation for healthy 
and inclusive economic growth. Diverse channels are needed to get diverse financial 
services into the hands of a diverse range of people who are currently excluded.

The investment in Nomanini enables informal merchants access to formal financial 
services. Nomanini offers a fintech platform for the informal retail ecosystem that 
helps extend working capital loans to vendors, allowing them to invest in inventory to 
grow their businesses. The platform also enables vendors to serves as banking agents 
in their local communities, increasing income and thereby extending the reach 
financial services to unbanked consumers. 

Headquartered 
in Cape Town,South Africa

1,183,697
Transactions 
per quarter

€0,45
Average 
transaction value

3,084
Agents 

2
countries



SECTOR: FINANCIAL INCLUSIONORADIAN

BOOSTING FINANCIAL INCLUSION IN AFRICA AND BEYOND

Banks across the globe are not serving small clients because of the high distribution 
costs. MFIs, through non-traditional business models, are filling the gap. A solid core 
banking system is essential for its efficiency and cost structure.

However, traditional software providers are far too expensive for most (smaller) MFIs 
(source: Burgundy School of Business) and their service to small organisations are 
notoriously bad. Another high expense for MFIs relates to IT hardware, like air-
conditioned server rooms.

Goodwell aims to give more people in Africa access to better quality and more 
affordable financial services. Building efficient and scalable MFIs with lower cost 
structures is part of that strategy. The investment in Oradian helps drive financial 
inclusion and digital transformation in frontier markets.

It is a technology company offering digital financial solutions for improving access to, 
and delivery of, financial services to un(der)served people in emerging economies. 
Across its different markets, Oradian’s end customers are typically SMEs and 
individuals who are part of the informal, cash-based economy and who are typically 
considered too high risk to be easily absorbed into the formal financial system. The 
Company’s direct clients are microfinance banks, savings and loans societies, rural 
banks and cooperative societies that reach the financially underserved in their 
respective markets.

Oradian’s technology has been catalytic in frontier markets, usually being the first 
cloud-based provider of digital financial services for its regulated MFI and rural bank 
partners. Since our investment, average loan and deposit sizes have increased by 50% 
and 64% respectively, suggesting uptick in incomes of the served population.

FOUNDED IN 2012

INVESTED IN 2017

Headquartered 
In Lagos, Nigeria

$34 $17
Average loan 
value

Average deposit 
value

4,852,876
clients

53
Organisations
served



PAGA
CHANGING THE FACE OF FINANCIAL INCLUSION 

IN AFRICA

In Sub-Saharan Africa, more than 65% of all households are unbanked, despite the 
growth in the number of banks, MFIs and other service providers providing access to 
financial services (savings, payments, insurance and loans). This percentage is by far the 
highest compared to other regions in the world (source: World Bank, global findex data).

Goodwell aims to build inclusive financial systems, as a solid foundation for healthy and 
inclusive economic growth. Diverse channels are needed to provide access to affordable 
financial services for people across Africa who are currently excluded. 

The investment in Paga lowers the transaction cost. thereby increasing the spendable 
income of low-income consumers. Informal retailers can reduce their costs and increase 
income by offering new products such as electricity, bill payments.

Paga was founded with the purpose to make it simple for one billion people to access and 
use money. They are solving two key problems that exist around the world - eliminating the 
use of cash for transactions and access to financial services.

Paga is a mobile payment company, building an ecosystem to enable people to digitally 
send and receive money as well as creating simple financial access for everyone. Paga is 
the leading mobile money service in Nigeria and offers a range of services such as: free 
money transfers, deposit to bank accounts, buying/sending of airtime, bill payments, 
remittances, bulk disbursements & collection. Paga is also the largest distribution network 
for financial services in Nigeria through its nationwide agent network - mom and pop 
stores, pharmacies, grocery stores - where people can get access to financial services.

Paga was founded on the simple belief that digital technology can be leveraged in building 
an ecosystem that enables people to digitally send and receive money and offer simple 
financial access for everyone. 

SECTOR: FINANCAIL INCLUSION

FOUNDED IN 2009

INVESTED IN 2011

Headquartered 
in Lagos, Nigeria

143,231,050
Transactions 
per quarter

NGN 31,156
Average 
transaction value

27,978
Agents 

17,675,238
clients



SECTOR: MOBILITY AND LOGISTICSSENDY
REDEFINING BUSINESS TRADE IN KENYA

FOUNDED IN 2015

INVESTED IN 2019

In East Africa, as in the rest of sub-Saharan Africa, the transport prices are high 
compared to the value of the goods transported, and that transport predictability 
and reliability is low by international standards. These high costs are a result of poor 
infrastructure, limited technology and expertise and a fragmented market.

The investment in Sendy helps to addresses these gaps, aligning strongly with 
Goodwell's mission to give more people at the bottom of the pyramid access to better 
quality, more relevant and more affordable basic goods and services.

Sendy is an on-demand delivery solution for businesses. The platform connects 
businesses to third-party drivers across Africa, helping to deliver goods and parcels 
efficiently, lowering logistical costs. 

Sendy has a large positive social impact on the low and middle-income population. 
Through reduced logistics costs for manufacturers and SMEs that sell products which 
in tandem reduces the cost of essential goods and makes them affordable to the 
general public. This will reduce about 40% transport costs that contribute to the final 
product by approximately 10% over time and will keep reducing over time even as 
Sendy and other market players improve on their efficiency and are able to reduce 
delivery costs. Sendy also creates a stable income for drivers on the platform.

Headquartered 
in Nairobi, Kenya

2
cities

120,000
Deliveries 

708
Freight deliveries

1,220
Drivers



SECTOR: ENERGY

DRIVING RELIABLE AND EFFICIENT POWER DITRIBUTION 

ACROSS THE WORLD 

The lack of access to reliable electricity is a major barrier to economic advancement and 
empowerment across the globe. Close to one billion people globally live without access to 
electricity while another billion have unreliable access.

In Africa, equitable energy access is top of mind for many local communities, and therefore 
a growing focus for our uMunthu Fund. Goodwell believes we have an obligation to 
address this inequity sustainably and cost-effectively.

In emerging markets, microgrid and distribution utilities often struggle with electricity and 
revenue loss due to non-payment, load management challenges, and sub-optimal 
customer service. Hard-to-reach and low-consumption end-users often end up paying 
more for sub-optimal access to electricity. 

The investment SparkMeter opens up opportunities for distribution utilities to improve 
their financial and environmental sustainability

SparkMeters's technology has the potential to revolutionize how we address electricity 
access by enabling the deployment of smart grids to allow utilities to provide better service 
and thus operate more sustainably, increasing access to reliable electricity in underserved 
communities.

Operations in 
Nigeria and Kenya

SPARKMETER

FOUNDED IN 2013

INVESTED IN 2020

55
Customers 
(meters/hardware) 

23
countries

55
Customers
(SaaS) 

6,372
Meters contracted 
and delivered



SECTOR: AGRICULTURETOMATO JOS

DISTRUPTING THE TOMATO INDUSTRY IN NIGERIA

Due to a number of fundamental infrastructural gaps, around 45% of harvested 
tomatoes go to waste in Nigeria. Consequently, despite being Africa’s second-largest 
producer, Nigeria still relies on importing around half of the tomatoes consumed 
locally. 

Additionally, with a rapidly growing population driving demand and increasing 
investment in the agriculture sector in Nigeria, there is a big opportunity for domestic 
tomato paste production.

Goodwell aims to invest in agricultural businesses that help to feed more people, 
reduce consumer prices, reduce greenhouse emissions, and create higher quality jobs 
locally. We invest in local processing capacity and value chains, and in solutions that 
reduce post-harvest crop losses - often 40-50%.

The investment in Tomato Jos addresses the local demand-supply gaps by creating and 
retaining local value-add to the tomato value chain, reducing post-harvest losses, and 
improving the lives of smallholder farmers. 

Tomato Jos is an agricultural production company that believes in the power of 
farming and processing local food products for local consumption. Their mission is to 
make tomato production a sustainable, profitable business for the farmers with whom 
they work.

We believe the company has chosen the right market, model and management to 
succeed. Tomato Jos helps to improve the lives and incomes of smallholder farmers 
and increase the sustainability and stability of the food supply in Nigeria — a perfect 
match for our uMunthu fund strategy of investing in inclusive agriculture.

FOUNDED IN 2014

INVESTED IN 2020

Headquartered
in Kaduna, Nigeria 

136
Loans 
disbursed

100%
Loan 
repayment rate

315
Tomato farmers

175
Female farmers



SECTOR: MOBILITY AND TRANSPORT

FOUNDED IN 2008

INVESTED IN 2015

WHEREISMYTRANSPORT

EMPOWERING PEOPLE EVERYWHERE TO GET WHERE THEY

WANT TO GO

In emerging markets, mobility remains a critical stumbling block for billions of people 
living without reliable access to public transport services; and lacking the basic 
freedom of movement they need to improve their situation.

Goodwell invests in companies that provide basic goods and services and income-
generating opportunities to underserved communities. The investment in 
WhereIsMyTransport makes public transport more accessible, affordable, and safe for 
the underserved as well as the middle classes.

WhereIsMyTransport uses data and technology to develop solutions for sustainable 
urban mobility. WhereIsMyTransport has mapped more of these cities than any other 
organisation, using local teams and new technology to make the invisible visible.

The company is the de facto source of mobility data for the world’s largest low- and 
middle-income cities. They have a suite of custom tools designed specifically for 
mapping complex public transport networks in emerging markets. 

By getting the right information to the right people at the right time—in a format they 
love—WhereIsMyTransport is making public transport more accessible, more 
predictable, easier to navigate, and safer to use for everyone, everywhere.

Headquartered 
in Cape Town,
South Africa

23
countries

27
Informal 
cities served 297,400

Kilometers 
mapped


